SOCIAL MEDIA

GROWTH GUIDE
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Grow your producer brand, get more foliowers, and convert listeners into buyers.
This guide gives you platform-tested tactics,hacks,
and a plug-and-playcontent calendar to scale your reach.

PRO INSIDER TIPS

1. Seed releases privately first 3. Use a two-layer watermark
Send your beat to 5-10 playlist curators,  pydible voice tag + a one-note melodic tag.
DJs, and micro-influencers before public If someone strips one, the other still

release. Early placements look like
momentum to algorithms
Do now: Make a short “pitch” DM and a
one-sheet with links to private previews.

proves ownership.
Do now: Add a subtle 1-second note tag at
the end of your loops and a soft spoken tag

in the intro.
2. Upload multiple clip points 4. Make a rap-ready
of the same beat 8 bar loop
Platforms favor the audio version people Artists want something they can
actually use — upload 2-3 different 15-  jump on instantly — make a loop that
30s clips (drop, hook, breakdown) starts with the hook and has
so the algorithm picks the best. no long intro.
Do now: Export 3 short WAV/MP3 clips with Do now: Create a 15-20s vocal/beatless
different start times. drop-ready edit for demos.
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Seed releases privately first
Send your heat to 5-10 playlist curators, DJs, and micro-
influencers before public release. Early placements look

like momentum to algorithms.
Do now: Make a short “pitch” DM and a one-sheet with links to private
previews

Upload multiple clip points of the same beat
Platforms favor the audio version people actually use —
upload 2-3 different 15-30s clips (drop, hook, breakdown)

so the algorithm picks the best.
Do now: Export 3 short WAV/MP3 clips with different start times.

Use a two-layer watermark
Audible voice tag + a one-note melodic tag. If someone

strips one, the other still proves ownership.
Do now: Add a subtle 1-second note tag at the end of your loops and a soft
spoken tag in the intro.

Make a “rap-ready” 8-bar loop
Artists want something they can jump on instantly — make

a loop that starts with the hook and has no long intro.
Do now: Create a 15-20s vocal/beatless drop-ready edit for demos.

Pin the conversion path
Pin one comment or one highlight that explains EXACTLY
how to get the free loop or license (follow — screenshot —
DM). Reduce friction.

Do now: Draft a 1-line pinned comment: “Follow + screenshot + DM '‘LOOP’ =
free sample pack.”

Caption-first content
Write the caption/pinned comment hefore you film. When
caption drives the content, CTAs are natural and

conversions rise.
Do now: Draft captions for 5 upcoming posts before recording.

Use Story Highlights as a mini-portfolio
Organize Highlights by “Beats,” “Testimonials,” “Pricing,’
“How to Buy.” People evaluate you fast — Highlights reduce

friction.
Do now: Create 2 highlight covers and add your top 3 stories.

Micro-series = stickiness
5-part series (e.g., “5 Days: Drum Tricks"”) keeps people
coming back and helps the algorithm favor you for repeat

viewers.
Do now: Outline a 5-post tutorial series and schedule it.

Offer gated “first dibs”
Create an email/Discord role that gets first access to

exclusives — monetization converts higher from scarcity.
Do now: Create a simple Discord role and a Google Form to collect emails.

Use alt-text & image SEO
Write descriptive alt-text for thumbnails and images —

small SEO wins for search and accessibility.
Do now: Save alt-text templates for each beat style and paste when
uploading.

A/B test thumbnails and first 2 seconds
Change thumbnail or first two seconds of a Reel/Short to
see which gets higher retention. Small changes = big

algorithm gains.
Do now: Export two thumbnail choices and run them for 48 hrs each.

Bundle pricing psychology
Offer Basic / Premium / Exclusive but also a mid-priced
“Starter Pack” (3 beats + small discount) — bundles
increase AOV (average order value).

Do now: Create a 3-beat pack and price it slightly below buying three singles.

Convert DMs into email signups
After the first DM sale, immediately ask “Want me to send
a contract and invoice to this email?” — moves the buyer to

a trackable channel.
Do now: Prepare a DM-to-email script and a simple invoice template.

5 INSIDER TIPS

Use platform-native features to boost reach
IG Remix, TikTok Stitch, YouTube Chapters, Spotify
Canvas — use the platform’s unique features to be favored

by that platform.
Do now: Pick one feature per platform and plan one post that uses it.

Deliver stems as an upsell
Sell the instrumental, then offer stems (drums, keys,
vocals) as an extra — producers/engineers love stems for

remixes.
Do now: Split one beat into 3-4 stems and add a tiered price.

Short captions with one action
Long captions are fine, but the top-line CTA should be a
single, clear action (e.g., “DM ‘PREMIUM'”). Multiple CTAs

dilute conversions.
Do now: Rewrite your last 5 captions to one-line CTAs.

Make a “sound starter” for creators
Upload a 7-10s micro-loop specifically as a ‘use this’

challenge. Encourage duets/raps to increase sound usage.
Do now: Export a 7s loop with an obvious open hook and post as a clip.

Time-limited exclusivity
Sell “temporary exclusivity” — exclusive for 14 days, then

available to others. Artists pay more to be first.
Do now: Add a "14-day exclusive"” checkbox to your sales flow.

Use UTM links for every platform
Track which platform actually converts to sales — if IG

sends clicks but no sales, fix the landing page or CTA.
Do now: Create UTM links for your link-in-bio and one active campaign.

Record native vertical demos
Film vertical, in-studio demos optimized for phone
viewing (no letterboxing). Creators are more likely to save

& share.
Do now: Refilm your top-selling beat in a vertical demo.

Offer proofs of social proof fast
Quick testimonial snippets (video or quote) placed in
posts/stories increase trust more than spec sheets.

Request a short testimonial after every sale.
Do now: Message your last 5 buyers for a 1-line testimonial.

Leverage micro-influencer barter
Offer a free exclusive beat to a micro-influencer in
exchange for a shoutout or a “use this beat” video. Often

cheaper than paid ads.
Do now: Make a list of 10 micro-creators to pitch.

Use limited-run coupon codes tied to events
Create codes for launches, collabs, or livestream drops -
tie codes to analytics so you can measure which event

drove sales.
Do now: Create a coupon code for your next live drop and announce it.

Optimize filenames & metadata for discovery
Name uploads like:
LikeYouMeanlt_BenafitBeats_Instrumental_HipHop_140bp
m.wav —

search systems use filenames for discovery sometimes.
Do now: Rename your master files with keywords before uploading.

Turn tutorials into lead magnets
A short “how | made this beat” PDF or mini-video
workshop gets emails and positions you as an authority —

higher conversion later.
Do now: Record a 5-7 minute "making of” video and offer it in exchange
for an email.



CONTENT CALENDAR

BEAT PREVIEW/ SNIPPET

Post a 15—-30s Reel/Short with the catchiest 8 bars. Hook first.
CTA: ‘DM for Premium/Exclusive’ - Pin instructions in
comments.

BEHIND-THE-SCENES/STUDIO CLIP

Time lapse or 30s vertical clip showing workflow.
Tuesd ay Add captions describing the plugin, or trick.

CTA. “Follow for free loop”.

D TIP / TUTORIAL

Single actionable tip (15-60s), drum groove, mixing tip, or
WWECHESEVE o1 rangement move. Use text overlay. CTA: "Save this tip"

— 1 THROWBACK / COLLAB HIGHLIGHT

e Share a past collab or tag an artist you worked with. Include
IMUIEEVE  short story (1-2 lines) about the session. CTA: ‘Tag someone
who should hear this

ae FREE LOOP / GIVEAWAY

E2E Post a free loop or sample pack snippet.
Offer free download in exchange for follow + screenshot + DM.
CTA: ‘Free loop — follow + DM

9 PERSONAL / FUN CONTENT

Memes, producer life, challenges, or short Q&A.
Humanize the brand. CTA: ‘Comment your go-to plugin.

Saturday

FULL BEAT UPLOAD / YOUTUBE LINK

Post a full beat or upload link to YouTube/Beat store.
Reinforce DM CTA for Premium/Exclusive licensing.
CTA: ‘DM for Premium/Exclusive




POSTING MECHANICS
& BEST PRACTICES

« Post at peak times (typically 12-2 PM
or 6-9 PM local time).

«/ Always use captions/subtitles and
pinned comment with CTA.

«/ Reuse each asset across 3 platforms
within 7 days.

«/ Keep most videos 15-60 seconds
for better engagement.

Want Premium or Exclusive
rights?

Follow @benafitbeats_-
then DM “PREMIUM” or
“EXCLUSIVE” for pricing
and a follower-only
coupon.

BEAT PREVIEW

Free loop for new fo llowers
— follow + screenshot + \\ j
DM “LOOP”.
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TIK TOK
STRATEGY

» Hook first 2 seconds. Start
with the beat drop or visual
action — algorithms track
first-2-second retention

« Use trending audios &
hashtags before they peak.
Save trending sounds
daily; post while the trend
curve is rising.

« Micro-Loops: Upload 7-15s
beat sections with clear
drop points — easier for
creators to use and remix.

« Caption Challenges: Use
CTAs like “Who could kill
this beat?” or “Tag an
artist who needs this vibe.”

« Duet & Stitch often. React
to other producers or
rappers using your beats.

- Post 3-5x weekly
minimum. TikTok rewards
frequency and recency.

« Cross-tag to IG Reels and
Shorts (native upload on
each platform).

« Pin your best 3 clips —
one viral, one conversion,
one personal.

- Add text overlays with
keywords (“Drake Type
Beat,” “Dark Trap
140BPM”). Helps with
search indexing.

+« Respond fast to comments
within first hour — boosts
engagement signal.

SPOTIFY & DSP
STRATEGY

. Distribute beats &
instrumentals like singles.
Treat each as a release with

title, cover art, metadata, and
UPC.

- Use distributor metadata tags
correctly (Instrumental / Hip
Hop / Beats / Producer).
Helps discoverability.

+ Create Beat Packs as
albums. Group by vibe (e.g.,
“Dark Roses Pack Vol.1").

. Canvas Videos (Spotify):
Add 6-second looping
visuals — helps retention +
algorithmic playlists.

. Pitch to editorial and
algorithmic playlists via
Spotify for Artists dashboard
A EVER G CRGIEERED

- Claim your profiles on Apple
Music for Artists & YouTube
Music. Consistency builds
trust.

. Use consistent cover
branding so your catalog
looks cohesive when fans
browse.

- Add Call-To-Action links in
descriptions. Example: “DM
@benafitbeats_ for exclusive
rights.”

- Leverage analytics. Study
skip rates and saves to
identify what beats resonate
most.

. Bundle digital sales. Sell
“Spotify-released” beats +
stems directly to fans via
DistroKid or BeatStars Smart
Links.

S >
PLATFORM STRATEGIES

SOUNDCLOUD
STRATEGY

- Tag aggressively & correctly.
Use 5-10 genre + mood +
BPM tags per upload.

- Add timestamps in description
(“0:00 Hook,” “0:30 Drop”) for
quick navigation.

- Join repost chains or repost
exchanges with similar-size
producers.

« Use custom artwork —
orange/black contrast pops
visually in feed.

. Post snippets + full tracks.
Hook them with 30s teaser,
link to full beat or store in
bio.

« Pin your top track that
converts best (exclusive, free
download, or collab).

- Engage in comments early.
Reply to feedback and tag
users back.

. Link out to your store &
socials in every description.

- Schedule drops weekly or
biweekly — SoundCloud’s
algorithm favors consistency.

- Schedule drops weekly or
biweekly — SoundCloud’s
algorithm favors consistency.

- Offer a free download for
followers. Capture emails
through download gates
(e.g., Hypeddit, Toneden).



PLATF.RIVI SINRATEGIES

(TWITTER) FACEBOOK,
TWITCH, DISCORD, AND EMAIL

X (TWITTER) STRATEGY

 Post 3-6 (weets per day, Mix: 1 promo, 1 personal, 1 educational, 1 engagement..
» Engage before you post. Reply to 10-15 relevant tweets daily to build visibility.

« Use threads to tell short producer stories or share beat-making lessons.

» Pin a CTA tweet. Example: “Listen + DM for exclusive beats @".

« Avoid automation spam. Keep it authentic — Twitter's algo prefers manual replies.
« Hashtag smart: 1-2 max, like #Producers #MusicBusiness.

» Tag A&Rs, engineers, and artists sparingly — 1-2 per post max.

* Quote tweet feedback on others’ music — builds goodwill and exposure.

FACEBOOK & FACEBOOK GROUPS

e Quote tweet feedback on others’ music — builds goodwill and exposure.
» Share beat snippets or tutorials (avoid posting only links — post native videos).

» Use Facebook Reels to cross-post your TikToks for older audiences.
» Create a business page separate from personal for analytics + boosting.

‘ » Ask questions (“Who's dropping new music this month?") — triggers engagement.
faCEbOOk » Respond to comments within an hour — helps algorithm reach.

« Host mini-contests (free beats for best 16-bar challenge).
» Avoid overlinking — Facebook penalizes posts that drive traffic offsite.

TWITCH/ LIVE STREAMING

» Stream your beat-making live. Even 1-2 hours a week builds loyal viewers.

ok bl oy

« Name streams clearly: “Making Beats for [Artist Type] Live."

Engage actively with chat. Ask for sample input or beat title ideas.

Save VODs & clips — repurpose for TikTok & YouTube Shorts.

Promote exclusive deals live. Example: “Anyone in chat gets 20% off beats.”
Use overlays: logo, beat info, DM link.

» Collaborate with small streamers — dual stream for new audiences.

DISCORD & COMMUNITY BUILDING

 Create channels by topic: #new-beats, #feedback, #artist-collabs, #exclusive-
 UsepBiscord roles (“Supporter,” “Exclusive Access”) to gamify engagement.

« Drop follower-only loops & stems inside Discord to reward loyalty.
» Host beat battles or feedback nights — encourages regular visits.

» Integrate bots for auto-welcome, roles, and drop notifications.
» Keep a link tree pinned in general chat to all your platforms.
» Announce drops early in Discord before posting anywhere else.

EMAIL LIST

« Use email as your direct pipeline. Social media is rented space — email is yours.
» Collect emails via free downloads (loops, templates, etc.).

« Send once a week: include beat of the week, discounts, updates, stories.

« Segment your list: fans, artists, producers, collaborators.

« Keep emails short: 2-3 sentences + one strong CTA (link to beat store or pack).
» Use visuals in headers. Simple logos or GIFs keep readers engaged

» Offer early access. Subscribers get new beats first or exclusive coupons.

» Track open rates & link clicks to test subject lines and timing.




- GROWTH MINDSET
& CONSISTENCY-THE REAL

Talent starts the wave. Consistency makes it a movement.

Growih Mindset Keys
DIDCIREINE SMDTIVATION|  STOWHLIVINEBEL Bey
X } THINK LIKE A BRAND, MOVE

Motivation fddes, Discipline builds momentum. LIKE A CREATOR,
Even when views are low, every post teaches the algonthm—

|
and your audience—what you bring to the table. _i
“Consistency doesn’'t quarantee success fast. .. | /
\but inconsistency guarantees fallure.”
DAILY/WEEKLY ROUTINE FORMULA ol
POST LIKE IT'S GYM WORK 'l f
" DAY FOCUS EXAMPLES |
Monday Beat Drop / Snippet Post short clip with hook or
bounce moment
Tuesday | Behind the Beat Studio clip or sound deeign
Wednesday | Knowledge Drop Mini tip. producer gem. or stary
Thursday | Collab / Shoutout Tag another artist or repost a
remix. 3+ uploads/week
Friday Freeble / Loop Giveaway or promo CTA
L Weekend | Recap or Fun Past Relaxed post. meme, or quick uoate ]

ProTip Don’t miss more than 3 days in a row—algorithms cool off fast.

- 3
KPEP BUILDING. KEEP POSTING. KEEP GROWING.
Consistency turns creators into brands.

Follow @benatitbeats, for tools. beat packs, and
stratogies that keep your momentum moving t ”




ALGORITHM SECRETS
& ENGAGEMENT HACKS

Play the game smarter - understand what piatforms reward
and flip the system to work for you.

ADVANCED v Timdows

ENGAGEMENT TRICKS Timing Windows
(REAL ONES KNOW)

% Hashtags dan't mafter anymoe.

« Pin a Question - e.g. They classify your content.
"Who should hop on this beat?” Use 3-5 hyper-relevant ones.
—invites replies. w Posting top often hurts reach.

5 Manual Boost - Right after Consistent posting - more
posting. OM your community data for algorithm learning.
or producer friends to interact. % Longer captions reduce reach

Eﬂ The “Preview Loop” Trick - Longer'captions increase

. Repeat the drop twice, replay inaiChimE,

loop booste watch time. X Editing outside the ap

g p
. ; ; . erforms worse.

(> Algorithm Engineering - P |

Use open loops like."Wait fill v/ Format + retention matter

you hear the drop..: to hold atte. more than editing lecation.
> Shadow Test X Shadowbans are permanent,
Post “throwaway” clips at a ( - R

“The algorithm isn't your

different times for a week ? ; :
- enemy - It's your refleection

Track spikes to find your posting

ditdobe It studies how people react

to your content. Change your
<€) Shadow Test patterns, and the algorithm
Post “throwaway” clip at different changes with you”

times for a week. Track spikes to

find your real posting window. —EeRalit Geets ‘

—_—— — _—— —_—



-~ INSTAGRAM STRATEGY

Profile setup, content formats, littie-known hacks,
cadence, analytics & caption templates
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POSTING CADENCE

Posting cadence: 3-5
posts/week

(2 Reels, 1-2 feed posts,
Stories daily)

Best times: 12-2 PM and 6-
9 PM local audience times

CTA examples

e Reel caption: “Like what you
hear? DM ‘PREMIUM’ for
license details — follow +
screenshot for a free loop.”

o Story CTA: “Swipe up / Link in
bio — free loop for followers”

e Pinned comment: “Follow +
screenshot + DM ‘LOOP’ to
get the 1-loop free sample.”

PROFILE ESSENTIALS

- Pro photo or logo + short value
bio (what you do + CTA)

- Example bio: “Benafit Beats —
Producer / Beat Sales | DM for
Premium & Exclusive | Free
loop for followers &~

. Single CTA link: Linktree / Link
in bio.
CONTENT TYPES
AND FORMATS

- Reels (15-60s) — Beat
previews, before/after mix,
hook-first clips. Use captions +
text overlays. Include a 3—-5s
strong hook in the first 2
seconds.

- Feed Posts / Carousels —
Step-by-step beat
breakdowns, sample pack
promos, portfolio. Use
carousel first image as click-
bait.

« Stories — Real-time clips,
polls (“Which beat next?”), link
stickers for downloads. Save
important stories to Highlights:
Beats, Tutorials, Sales,
Collabs.

« |G Live — Beat sessions,
collabs, Q&A. Save to profile
and promote before going live.

. Pinned Posts — Pin 1-3 top-
performing posts (beat
preview, best testimonial, top-
selling beat).

LITTLE-KNOWN
HACKS

. Use Reels text-to-speech + |

captions to increase watch-
time and accessibility.

« Pin a comment with a clear

“Follow + DM for free loop”
instruction.

Remix collabs: invite
vocalists to stitch or duet
your Reel for extra reach.

« Upload 2-3 audio versions

of the same beat — the
version that gets used
most will push reach.

« Use Instagram’s “Remix”

and “Collab” features to
share credit and appear on
collaborator feeds.

Add a 2-3 second melodic
tag and a subtle audible
voice tag for watermark
protection.

ENGAGEMENT
AND ANALYTICS

Engagement

» Reply to first 50 comments

quickly.

- Use story polls & question

stickers to encourage DMs.

- Regularly save top performing

reels into Highlights.
Analytics to watch

- Reel plays, saves, shares,

profile visits, link clicks,
follower growth. Double down
on content with high saves &
shares.



YOUTUBE STRATEGY
Full Videos + Shorts

Why YouTube Still Wins

Discoverability + search longevity =
lifetime exposure for every beat.
Monetization streams include:

« Ad revenue (YouTube Partner
Program)

« Content ID protection
(automatically detects your
beats)

« Sync placement potential
(music libraries and editors find
beats via YouTube)

& Insider Tip:

Producers who upload consistently| Clips/Loops | 2045 sec

for 6+ months usually see older
videos start driving 60-70% of their
new traffic. It’s long-term leverage.

Profile & Channel Setup

« Channel Banner: include links to
beat store + socials.

« Custom Thumbnails: text +
consistent style (your brand
colors).

« Organized Playlists:

Jd Beats
@ Tutorials
#=: Live Sessions / Beat
Breakdowns
« About Section: include “DM for

Premium & Exclusive options.”
Pro Tip: Set your featured video to your
best beat or intro — not a random upload.

Content Types & Formats

“Make this beat

Shorts 15—-60 sec Viral reach in 60 seconds” /
beat previews
Full
_ _ Monetization instrumentals,
Full Videos | 2—10 min ]
+ trust tutorials, beat
packs
Try 3—4 different
versions of
Testing same beat —
engagement | YouTube’s algo
will push the
best one

Little-Known Hacks

@ Pinned comment = CTA hotspot. Add
download/DM link at the top.
.® Add chapters. Boosts average watch
time & ranking.

Jd Experiment with Shorts Editor tools.
YouTube is rolling out TikTok-style editing
+ auto-beat-sync — saves hours.

Use Riverside or OBS for high-quality
screen/audio capture.

@ Repurpose content: Use same long
video — cut into 3 Shorts — post across
TikTok/IG.
® Cross-promotion trick: Mention your
Discord in pinned comments or mid-video
cards — converts better than bio links.

POSTING CADENCE

e 2-3 Shorts per week

* 1 Long Form video every 1-2 weeks
(or monthly if higher production)

« Consistency > perfection —
YouTube's algo rewards recent
uploads + steady schedule.

i |



